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Objectives

ÅPinpoint problem areas within the restroom 

cleaning process

ÅLearn the importance of cleaning, sanitizing and 

disinfecting

ÅDiscover efficient and effective restroom hygiene 

practices

ÅUnderstand the benefits of a clean restroom to 

your bottom line
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Our Experts

ÅDavid Frank 
ÅFounder, American Institute for Cleaning Sciences

ÅMike Weber
ÅPrincipal Scientist, Procter & Gamble Professional

ïOhio State University ïChemical Engineering

ÅMatt Koloseike
ÅCustomer Business Development Manager,      

Procter & Gamble Professional

ïCleaning Industry Management Standard 

(CIMS), ISSA Certification Expert
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Cleaning in a Down Economy

ÅP&G Professional surveyed decision makers 

managing in-house or contract cleaning services

ÅSurvey gauged how cleaning industry has reacted 

and adapted to recent business
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Procter & Gamble Professional surveyed professionals in the cleaning industry comprised of decision makers who manage in-house or contract 

cleaning services in the  health care, education, retail, commercial, foodservice and hospitality industries. The objective was to gauge how they have 

reacted and adapted to recent business conditions. ñCleaning in a Down Economyò  survey was conducted Dec. 11-21, 2009 and  has a confidence 

level of plus or minus 5.6 percent.



Cleaning in a Down Economy

Å9 in 10 have made cut backs including staff 

reductions

Å85% have adopted ñdoing more with lessò 

approach in response to down economy

Å41% feel efficient processes is most vital to 

business

Making a Profit

Cost Savings

Keeping all Staff Members Employed

Growing the Business

Keeping Customers Satisfied

Being as Efficient as Possible with Our Current Resources

3%

5%

6%

10%

35%

41%

Which of the Following Do You Feel is Most Important to Your Business Right Now?
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Cleaning in a Down Economy

Survey saysé 

ÅThe restroom is the most important room to clean 

(65%) and the most difficult to clean (39%)
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Restroom Statistics

Å5% of sq. ft.

Å20%  of total labor budget

Å40% of soil level 

Å50% of occupants 

complaints

Source:  American Institute for Cleaning Sciences, 2002
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Public Perceptions 

Heightened Germ Awareness

Å20% grab a paper towel for 

protection 

Å40% of users flush with their feet

Å60% say they donôt sit on or touch 

anything in a public restroom

Å30% of American avoid using 

public restrooms

Å4 out of 5 patrons were concerned 

about germs in public restrooms

Source:  American Institute for Cleaning Sciences, 2004
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Risks

ÅPotential Pathogens

ÅLiabilities

ÅStudies show that 

unsanitary restroom will 

drive 30% of customers 

away
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Source:  Harris Interactive Survey, 2008

Salmonella Influenza A/ H1N1

Strep bacteria

Flesh Eating 

E-ColiMRSA

Staphylococcus 

Aureus



Highly Touched Objects (HTO)

ÅDoor handle and plates

ÅToilet Seats

ÅUrinals

ÅPartition 

ÅPartition levers

ÅFaucets and sinks

ÅFlushing levers

ÅCounters

ÅDispensers

ïSoap

ïPaper

ïFeminine hygiene
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Helpful Tip:

The more times someone touches a contaminated 

surface and then touches areas on their face (eyes, 

nose or mouth), the greater the chance for 

transmission of human microbial pathogens.

Source: CDC


